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Section I Use of English

) A

Directions:

Read the following text. Choose the best word(s) for each numbered blank and mark A, B, C or D on ANSWER
SHEET 1. (10 points)

Ancient Greek philosopher Aristotle viewed laughter as “a bodily exercise precious to health.” But 1 some claims to the
contrary, laughing probably has little influence on physical fitness. Laughter does 2 short-term changes in the function of the
heart and its blood vessels, 3 heart rate and oxygen consumption. But because hard laughter is difficult to 4 , a good laugh is
unlikely to have 5 benefits the way, say, walking or jogging does.

6, instead of straining muscles to build them, as exercise does, laughter apparently accomplishes the 7. Studies dating
back to the 1930s indicate that laughter8 muscles, decreasing muscle tone for up to 45 minutes after the laugh dies down.

Such bodily reaction might conceivably help 9 the effects of psychological stress. Anyway, the act of laughing probably
does produce other types of 10 feedback that improve an individual’s emotional state. 11 one classical theory of emotion,
our feelings are partially rooted 12 physical reactions. It was argued at the end of the 19" century that humans do not
cry 13 they are sad but that they become sad when the tears begin to flow.

Although sadness also 14 tears, evidence suggests that emotions can flow 15 muscular responses. In an experiment
published in 1988, social psychologist Fritz Strack of the University of Wiirzburg in Germany asked volunteers to 16 a pen
either with their teeth — thereby creating an artificial smile — or with their lips, which would produce a(n) 17 expression.
Those forced to exercise their smiling muscles 18 more enthusiastically to funny cartoons than did those whose mouths were
contracted in a frown, 19 that expressions may influence emotions rather than just the other way around. 20 , the physical act

of laughter could improve mood.

1.[A] among [B] except C] despite D] like
A] reflect B] demand C] indicate D] produce
A] stabilizing B] boosting C] impairing D] determining
A] transmit B] sustain C] evaluate D] observe

2.[A]
3.[A]
4.[A]
5.JA] measurable
6.[A] In turn
1.[Alo
8.[A]
9.[A]
0.

B] manageable

C] affordable

D] renewable

[C] [
[B] [C] [
[B] [Cli [
[B] [C] [
[B] [C] [
[B] In fact [C] In addition [D] In brief
A] opposite [B] impossible [C] average [D] expected
A] hardens [B] weakens [C] tightens [D] relaxes
A] aggravate [B] generate [C] moderate [D] enhance
10.[A] physical [B] mental [C] subconscious [D] internal
11.[A] Except for [B] According to  [C] Due to [D] As for
12.[A] with [B] on [C]in [D] at
13.[A] unless [B] until [C]if [D] because
14.[A] exhausts [B] follows [C] precedes [D] suppresses
15.[A] into [B] from [C] towards [D] beyond
16.[A] fetch [B] bite [C] pick [D] hold
7.[A] disappointed [B] excited [C]joyful [D] indifferent
8.[A] adapted [B] catered [C] turned {D] reacted



19.[A] suggesting [B] requiring [C] mentioning [D] supposing
20.[A] Eventually [B] Consequently [C] Similarly [D] Conversely

Section II Reading Comprehension
Part A
Directions:
Read the following four texts. Answer the questions below each text by choosing A, B, C or D. Mark your
answers on ANSWER SHEET 1. (40 points)

Text 1

The decision of the New York Philharmonic to hire Alan Gilbert as its next music director has been the talk of the
classical-music world ever since the sudden announcement of his appointment in 2009. For the most part, the response has
been favorable, to say the least. “Hooray! At last!” wrote Anthony Tommasini, a sober-sided classical-music critic.

One of the reasons why the appointment came as such a surprise, however, is that Gilbert is comparatively little known.
Even Tommasini, who had advocated Gilbert’s appointment in the Times, calls him “an unpretentious musician with no air
of the formidable conductor about him.” As a description of the next music director of an orchestra that has hitherto been led
by musicians like Gustav Mahler and Pierre Boulez, that seems likely to have struck at least some Times readers as faint
praise.

For my part, I have no idea whether Gilbert is a great conductor or even a good one. To be sure, he performs an
impressive variety of interesting compositions, but it is not necessary for me to visit Avery Fisher Hall, or anywhere else, to
hear interesting orchestral music. All I have to do is to go to my CD shelf, or boot up my computer and download still more
recorded music from iTunes.

Devoted concertgoers who reply that recordings are no substitute for live performance are missing the point. For the
time, attention, and money of the art-loving public, classical instrumentalists must compete not only with opera houses,
dance troupes, theater companies, and museums, but also with the recorded performances of the great classical musicians of
the 20"century. These recordings are cheap, available everywhere, and very often much higher in artistic quality than today’s
live performances; moreover, they can be “consumed” at a time and place of the listener’s choosing. The widespread
availability of such recordings has thus brought about a crisis in the institution of the traditional classical concert.

One possible response is for classical performers to program attractive new music that is not yet available on record.
Gilbert’s own interest in new music has been widely noted: Alex Ross, a classical-music critic, has described him as a man
who is capable of turning the Philharmonic into “a markedly different, more vibrant organization.” But what will be the
nature of that difference? Merely expanding the orchestra’s repertoire will not be enough. If Gilbert and the Philharmonic are
to succeed, they must first change the relationship between America’s oldest orchestra and the new audience it hopes to
attract.

21. We learn from Paragraph 1 that Gilbert’s appointment has

[A] incurred criticism. [B] raised suspicion. [C] received acclaim. [D] aroused curiosity.
22, Tommasini regards Gilbert as an artist who is

[A] influential. [B] modest. [C] respectable. [D] talented.

23. The author believes that the devoted concertgoers

[A] ignore the expenses of live performances. (B] reject most kinds of recorded performances.



[C] exaggerate the variety of live performances. [D] overestimate the value of live performances.
24. According to the text, which of the following is true of recordings?

[A] They are often inferior to live concerts in quality.

[B] They are easily accessible to the general public.

[C] They help improve the quality of music.

[D] They have only covered masterpieces.

25. Regarding Gilbert’s role in revitalizing the Philharmonic, the author feels

[A] doubtful. [B] enthusiastic. [C] confident.  [D] puzzled.
Text 2

When Liam McGee departed as president of Bank of America in August, his explanation was surprisingly straight up.
Rather than cloaking his exit in the usual vague excuses, he came right out and said he was leaving “to pursue my goal of
running a company.” Broadcasting his ambition was “very much my decision,” McGee says. Within two weeks, he was
talking for the first time with the board of Hartford Financial Services Group, which named him CEO and chairman on
September 29.

McGee says leaving without a position lined up gave him time to reflect on what kind of company he wanted to run. It
also sent a clear message to the outside world about his aspirations. And McGee isn’t alone. In recent weeks the No. 2
executives at Avon and American Express quit with the explanation that they were looking for a CEO post. As boards
scrutinize succession plans in response to shareholder pressure, executives who don’t get the nod also may wish to move on.
A turbulent business environment also has senior managers cautious of letting vague pronouncements cloud their reputations.

As the first signs of recovery begin to take hold, deputy chiefs may be more willing to make the jump without a net. In
the third quarter, CEO turnover was down 23% from a year ago as nervous boards stuck with the leaders they had, according
to Liberum Research. As the economy picks up, opportunities will abound for aspiring leaders.

The decision to quit a senior position to look for a better one is unconventional. For years executives and headhunters
have adhered to the rule that the most attractive CEO candidates are the ones who must be poached. Says Korn/Ferry senior
partner Dennis Carey: “I can’t think of a single search I’ve done where a board has not instructed me to look at sitting CEOs
first.”

Those who jumped without a job haven’t always landed in top positions quickly. Ellen Marram quit as chief of
Tropicana a decade ago, saying she wanted to be a CEO. It was a year before she became head of a tiny Internet-based
commodities exchange. Robert Willumstad left Citigroup in 2005 with ambitions to be a CEO. He finally took that post at a
major financial institution three years later.

Many recruiters say the old disgrace is fading for top performers. The financial crisis has made it more acceptable to be
between jobs or to leave a bad one. “The traditional rule was it’s safer to stay where you are, but that’s been fundamentally
inverted,” says one headhunter. “The people who’ve been hurt the worst are those who’ve stayed too long.”

26. When McGee announced his departure, his manner can best be described as being

[A] arrogant. [B] frank. [C] self-centered. [D] impulsive.

27. According to Paragraph 2, senior executives’ quitting may be spurred by

[A] their expectation of better financial status. [B] their need to reflect on their private life.
[C] their strained relations with the boards. [D] their pursuit of new career goals.

28. The word “poached” (Line 3, Paragraph 4) most probag)ly means



[A] approved of. [B] attended to. [C] hunted for. [D] guarded against.
29. It can be inferred from the last paragraph that

[A] top performers used to cling to their posts. [B] loyalty of top performers is getting out-dated.
[C] top performers care more about reputations. [D] it’s safer to stick to the traditional rules.
30. Which of the following is the best title for the text?
[A] CEOs: Where to Go? [B] CEOs: All the Way Up?
[C] Top Managers Jump without a Net [D] The Only Way Out for Top Performers
Text 3

The rough guide to marketing success used to be that you got what you paid for. No longer. While traditional “paid”
media—such as television commercials and print advertisements — still play a major role, companies today can exploit many
alternative forms of media. Consumers passionate about a product may create “earned” media by willingly promoting it to
friends, and a company may leverage “owned” media by sending e-mail alerts about products and sales to customers
registered with its Web site. The way consumers now approach the process of making purchase decisions means that
marketing’s impact stems from a broad range of factors beyond conventional paid media.

Paid and owned media are controlled by marketers promoting their own products. For earned media, such marketers act
as the initiator for users’ responses. But in some cases, one marketer’s owned media become another marketer’s paid media
— for instance, when an e-commerce retailer sells ad space on its Web site. We define such sold media as owned media
whose traffic is so strong that other organizations place their content or e-commerce engines within that environment. This
trend, which we believe is still in its infancy, effectively began with retailers and travel providers such as airlines and hotels
and will no doubt go further. Johnson & Johnson, for example, has created BabyCenter, a stand-alone media property that
promotes complementary and even competitive products. Besides generating income, the presence of other marketers makes
the site seem objective, gives companies opportunities to learn valuable information about the appeal of other companies’
marketing, and may help expand user traffic for all companies concerned.

The same dramatic technological changes that have provided marketers with more (and more diverse) communications
choices have also increased the risk that passionate consumers will voice their opinions in quicker, more visible, and much
more damaging ways.Such hijacked media are the opposite of earned media: an asset or campaign becomes hostage to
consumers, other stakeholders, or activists who make negative allegations about a brand or product. Members of social
networks, for instance, are learning that they can hijack media to apply pressure on the businesses that originally created
them.

If that happens, passionate consumers would try to persuade others to boycott products, putting the reputation of the
target company at risk. In such a case, the company’s response may not be sufficiently quick or thoughtful, and the learning
curve has been steep. Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a
relatively quick and well-orchestrated social-media response campaign, which included efforts to engage with consumers
directly on sites such as Twitter and the social-news site Digg.

31. Consumers may create “earned” media when they are

[A] obsessed with online shopping at certain Web sites. [B] inspired by product-promoting e-mails sent to them.

[C] eager to help their friends promote quality products.  [D] enthusiastic about recommending their favorite products.
32. According to Paragraph 2, sold media feature

[A] a safe business environment. [B] random competition. JC] strong user traffic. [D] flexibility in organization.



33. The author indicates in Paragraph 3 that earned media

[A] invite constant conflicts with passionate consumers.  [B] can be used to produce negative effects in marketing.
[C] may be responsible for fiercer competition. [D] deserve all the negative comments about them.

34. Toyota Motor’s experience is cited as an example of

[A] responding effectively to hijacked media. [B] persuading customers into boycotting products.

[C] cooperating with supportive consumers. [D] taking advantage of hijacked media.

35. Which of the following is the text mainly about?

[A] Alternatives to conventional paid media. [B] Conflict between hijacked and earned media.
[C] Dominance of hijacked media. [D] Popularity of owned media.
Text 4

It’s no surprise that Jennifer Senior’s insightful, provocative magazine cover story, “I Love My Children, I Hate My Life,”
is arousing much chatter — nothing gets people talking like the suggestion that child rearing is anything less than a completely
fulfilling, life-enriching experience. Rather than concluding that children make parents either happy or miserable, Senior
suggests we need to redefine happiness: instead of thinking of it as something that can be measured by moment-to-moment joy,
we should consider being happy as a past-tense condition. Even though the day-to-day experience of raising kids can be
soul-crushingly hard, Senior writes that “the very things that in the moment dampen our moods can later be sources of intense
gratification and delight.”

The magazine cover showing an attractive mother holding a cute baby is hardly the only Madonna-and-child image on
newsstands this week. There are also stories about newly adoptive — and newly single — mom Sandra Bullock, as well as the
usual “Jennifer Aniston is pregnant” news. Practically every week features at least one celebrity mom, or mom-to-be, smiling
on the newsstands.

In a society that so persistently celebrates procreation, is it any wonder that admitting you regret having children is
equivalent to admitting you support kitten-killing? It doesn’t seem quite fair, then, to compare the regrets of parents to the
regrets of the childless. Unhappy parents rarely are provoked to wonder if they shouldn’t have had kids, but unhappy childless
folks are bothered with the message that children are the single most important thing in the world:obviously their misery must
be a direct result of the gaping baby-size holes in their lives.

Of course, the image of parenthood that celebrity magazines like Us Weekly and People present is hugely unrealistic,
especially when the parents are single mothers like Bullock. According to several studies concluding that parents are less happy
than childless couples, single parents are the least happy of all. No shock there, considering how much work it is to raise a kid
without a partner to lean on; yet to hear Sandra and Britney tell it, raising a kid on their “own” (read: with round-the-clock help)
is a piece of cake.

It’s hard to imagine that many people are dumb enough to want children just because Reese and Angelina make it look so
glamorous: most adults understand that a baby is not a haircut. But it’s interesting to wonder if the images we see every week of
stress-free, happiness-enhancing parenthood aren’t in some small, subconscious way contributing to our own dissatisfactions
with the actual experience, in the same way that a small part of us hoped getting “the Rachel” might make us look just a little bit
like Jennifer Aniston.

36. Jennifer Senior suggests in her article that raising a childcan bring

[A] temporary delight. [B] enjoyment in progress.  [C] hagpiness in retrospect.  [D] lasting reward.



37.8% We learn from Paragraph 2 that

[A] celebrity moms are a permanent source for gossip. [B] single mothers with babies deserve greater attention.
[C] news about pregnant celebrities is entertaining. [D] having children is highly valued by the public.

38. It is suggested in Paragraph 3 that £ childless folks

[A] are constantly exposed to criticism. [B] are largely ignored by the media.

[C] fail to fulfill their social responsibilities. [D] are less likely to be satisfied with their life.

39.According to Paragraph 4, the message conveyed by celebrity magazines is
[A] soothing. [B] ambiguous. [C] compensatory. [D] misleading.
40.Which of the following can be inferred from the last paragraph?

[A] Having children contributes little to the glamour of celebrity moms.

[B] Celebrity moms have influenced our attitude towards child rearing.

[C] Having children intensifies our dissatisfaction with life.

[D] We sometimes neglect the happiness from child rearing.

Part B

Directions:

The following paragraphs are given in a wrong order. For questions 41-45, you are required to reorganize these
paragraphs into a coherent text by choosing from the list A-G and filling them into the numbered boxes.Paragraphs
E and G have been correctly placed. Mark your answers on ANSWER SHEET 1. (10 points)

[A] No disciplines have seized on professionalism with as much enthusiasm as the humanities. You can, Mr Menand
points out, become a lawyer in three years and a medical doctor in four. But the regular time it takes to get a doctoral degree
in the humanities is nine years. Not surprisingly, up to half of all doctoral students in English drop out before getting their
degrees.

[B] His concern is mainly with the humanities: literature, languages, philosophy and so on. These are disciplines that are
going out of style: 22% of American college graduates now major in business compared with only 2% in history and 4% in
English. However, many leading American universities want their undergraduates to have a grounding in the basic canon of
ideas that every educated person should possess. But most find it difficult to agree on what a “general education” should look
like. At Harvard, Mr Menand notes, “the great books are read because they have been read” — they form a sort of social glue.

[C] Equally unsurprisingly, only about half end up with professorships for which they entered graduate school. There are
simply too few posts. This is partly because universities continue to produce ever more PhDs. But fewer students want to
study humanities subjects: English departments awarded more bachelor’s degrees in 1970-71 than they did 20 years later.
Fewer students require fewer teachers. So, at the end of a decade of thesis-writing, many humanities students leave the
profession to do something for which they have not been trained.

[D] One reason why it is hard to design and teach such courses is that they cut across the insistence by top American
universities that liberal-arts education and professional education should be kept separate, taught in different schools. Many
students experience both varieties. Although more than half of Harvard undergraduates end up in law, medicine or business,
future doctors and lawyers must study a non-specialist liberal-arts degree before embarking on a professional qualification.

[E] Besides professionalising the professions by this separation, top American universities have professionalised the
professor. The growth in public money for academic research has speeded the process: federal research grants rose fourfold
between 1960 and 1990, but faculty teaching hours fell by half as research took its toll. Professionalism has turned the

acquisition of a doctoral degree into a prerequisite for a successful academic career: as late as 1969 a third of American
6



professors did not possess one. But the key idea behind professionalisation, argues Mr Menand, is that “the knowledge and
skills needed for a particular specialisation are transmissible but not transferable.” So disciplines acquire a monopoly not just
over the production of knowledge, but also over the production of the producers of knowledge.

[F] The key to reforming higher education, concludes Mr Menand, is to alter the way in which “the producers of
knowledge are produced.” Otherwise, academics will continue to think dangerously alike, increasingly detached from the
societies which they study, investigate and criticise. “Academic inquiry, at least in some fields, may need to become less
exclusionary and more holistic.” Yet quite how that happens, Mr Menand does not say.

[G] The subtle and intelligent little book The Marketplace of Ideas: Reform and Resistance in the American
University should be read by every student thinking of applying to take a doctoral degree. They may then decide to go
elsewhere. For something curious has been happening in American universities, and Louis Menand, a professor of English at
Harvard University, captured it skillfully.

41. > 42. - E — 43. — 44. — 45,
Part C
Directions:

Read the following text carefully and then translate the underlined segments into Chinese. Your translation should
be written clearly on ANSWER SHEET 2. (10 points)

With its theme that “Mind is the master weaver,” creating our inner character and outer circumstances, the book As a
Man Thinketh by James Allen is an in-depth exploration of the central idea of self-help writing.

(46) Allen’s contribution was to take an assumption we all share — that because we are not robots we therefore control

our thoughts — and reveal its erroneous nature. Because most of us believe that mind is separate from matter, we think that

thoughts can be hidden and made powerless; this allows us to think one way and act another. However, Allen believed that

the unconscious mind generates as much action as the conscious mind, and (47)while we may be able to sustain the illusion

of control through the conscious mind alone, in reality we are continually faced with a question: “Why cannot I make myself
Since desire and will are damaged by the presence of thoughts that do not accord with desire, Allen concluded: “We do
not attract what we want, but what we are.” Achievement happens because you as a person embody the external achievement;
you don’t “get”’success but become it. There is no gap between mind and matter.
Part of the fame of Allen’s book is its contention that “Circumstances do not make a person, they reveal him.” (48) This

seems a justification for neglect of those in need, and a rationalization of exploitation, of the superiority of those at the top

and the inferiority of those at the bottom.

This, however, would be a knee-jerk reaction to a subtle argument. Each set of circumstances, however bad, offers a

unique opportunity for growth. If circumstances always determined the life and prospects of people, then humanity would

been “wronged” then we are unlikely to begin a conscious effort to escape from our situation. Nevertheless, as any

biographer knows, a person’s early life and its conditions are often the greatest gift to an individual.
The sobering aspect of Allen’s book is that we have no one else to blame for our present condition except ourselves.

(50) The upside is the possibilities contained in knowing that everything is up to us: where before we were experts in the

array of limitations, now we become authorities of what is possible.

Section III Writing



Part A
51. Directions:
Write a letter to a friend of yours to
1) recommend one of your favorite movies and
2) give reasons for your recommendation.
You should write about 100 words on ANSWER SHEET 2.
Do not sign your own name at the end of the letter. Use “Li Ming” instead.
Do not write the address. (10 points)
Part B
52. Directions:
Write an essay of 160-200 words based on the following drawing. In your essay, you should
1) describe the drawing briefly,
2) explain its intended meaning, and
3) give your comments.

You should write neatly on ANSWER SHEET 2. (20 points)
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[5R] EF3CGBEE X HEARPHT

[t ] ARSI R BRI T AT e A HAWE X RBODREGE N AR 20IRE” . BHZSRIA—ME
], B R IR LS 44 1A feedback, XA A PEAETE B F21E the act of laughing % i, F32 %5 that M AJHY
BB . FiER TR B R ERAT R, 5 ST other types of feedback AHFFRZ,  fif PA[A] physical“Hf {4
PR R IERE S, HAhEDI[B] mental k544 1), [C] subconscious V& HAY)”, [D] internal“NTER”, ANFFE
B, WO
11.
A] Except for f [ -+

[

[B] According to #R#j%, FiHd
[C] Due to 1T, HN

[D] As for 2°F, #k...... r I

[%%] [B]

[ K] LF3GE S+ s s

[AT] AmEp e —ADRMRREEIIE, FATRYRE 0 &N T BB ROV, i fEf) SCHEnX
HMNAZE MR — 2 e, . ”[A] Except for FaR“FRET ...... > BB A5 i ag iR st R A
s FHF{. [B] According to“#fiffs, # M, Fonit, EHHERF NG, A2, RIEFHES. [C] Due
to“l1 T, PN JEHIER—MR, [D] As for“2 T, HE..... L AR BRI R A BE, SRR .

12.

A] with

B]
Clin
D] at

[#X] [C]

[ K] LF3GE S+ s s

[##H7] be rooted in 2 [E/E M4, FR“MRIFLET ... KT AR TN TR B — AR i A
TR, HEETIAEER be rooted FATLET, iR,

13.

[A] unless BRIE, ARA

o

n

—

[
[
[
[

11



[B] until ... IF
[C] if fidn
[D] because [AK

[&%] (D]

[ K] AEEHE X R+E AP

[EAT] AAE R AT R GO, e Y G iH AT A 25007, BARRIE % 5 Bk R
W2 BB AR . TR but WIRIRT SIS AR N A @R Y, 28 AN R G RGO,
HHES, SRR DERH, GO HZ B2 R KRR AR [A] unless R, WRA",
[B] until“5]...... Mk, [CLif “fRan”, AfFETESE, [D] because FnPIR K FR, HUBIEFIEE.
14.
A] exhausts I ST MR EALE

[

[B] follows R

[C] precedes {F 2 4

[D] suppresses [, FHIk
[%%] [C]

5 R] LT 3CGB B+ ST

(] AmRie E—Br, SRR Y AMTRER 20007, TAWDERBZ G, B IFRET R R
(1) although, FH HHIWHX HLEEES) —FPE OO O ASTERIHZ B0, PRI [A] exhausts™“fi i S8, (%
FRHE, [B] follows “RFE”, [D] suppresses“[Efil, FHLIk, #”, HAFFAESE, [C)] precedes ST, FRTE. ...
ZHEIRAE (BB CRIEREER.
15.
Al into #FA
B] from 3k H, M
C] towards ¥f[a], %fT
D] beyond it

[&%] [B]

[5 5] LGB EAEHaIEdT

[#EHT] 1 although AT DAFIWTA ) L0 A B AR R EITEPI K R, BB DAEntHZ /i, B4
JE A Az DR IHZ 57 W “IEZ 2 LR R E5 R [A] into“SEA ..., B..... . H”, [C] towards
], §, [D]beyond “#Hi, HHA”EEAFFAE, [B] from RE"RIEH, FFERATE, BCHERHER.
16.
A] fetch g
B] bite &g, 1T
C] pick &, fiij
D] hold &, 1, #&{

[&%] (D]

[5R] £ F30E XfErEe+3hiE g

(M) SHEORIEADNI, H HEZ 5SS a pen HME EIEHL, WX SIER 5287 20E with their teeth
or with their lips, PU/{~E51H [A] fetch“HUR”, [B] bite“l, 1T, [C] pick“ R fii”, [D] hold“#, #i, #8241, HHEH
RIS W] FZ S R B T A oA s S & — 328, hold B UEAT G, HUNIEME R,
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17.
A] disappointed 25 B2f¥)
B] excited 24451
C] joyful PRIRH)
D] indifferent AN F/ 00

[EXR] (Al

[ K] ETF3CEEEEHEA RS

[FEMT] AR EORIEA BRG], RIS expression, H HIX R4 IR & 41— SCE R AR,
HRAE R SCRT IR N RAB @A S, 5 HL2 B A e — S 2B PT DA —FP RS, b Ot m HE B 24 FH W s
PAE— SRR E R BRI, X 5GP R R AR L I a1 N AR, DU ST H [B] excited
AT, [Cljoyful“BAR”, [D] indifferent BRSO R ERARFA1ESR, #HERR. [A] disappointed KERRY™, £F
B, RIEMER.
18.
A] adapted (to) 28455 T+
B] catered (to) i &
C] turned (to) #&m]
D] reacted (to) X ...... S S

[&%] (D]

(5 R] LT 308 g+

[FEAT] ZAREORIEA—A3hin, F H 55T to M EERETL . Ay U2 IRSemm dl B S Ly A L
IR LLIs s A 221 2R B NAEXE AR S i S . B e — S AN sl i S S
P35 [ A] adapted to“ 515 S BT, #i5&E W T, [B] catered to “I 4, i B HANFEE L ZR”, [C]
turned...to“¥E 1", WARFFEIERS, [D] reacted to“X...... W R, RIEFEZ.
19.
[A] suggesting FHH
[B] requiring 752, HoK
[C] mentioning 4%
[D] supposing B, fEik

[&R] (Al

5 R] _EF30F g8+ 3hia gt

[t ] AR B AT AT S A8 B2 SR I n 4 2R, RN RSl s SR S LA N LR Se i s Ao R I R BN
TEE AR S R i RV . S8 e RGP mIEE, MAREEZWESE". T
Ve ERER I —F R R AR, DU P [B] requiring “F5%, #5K”, [C] mentioning “$2%]”, [D] supposing™{&
i, RIS A LR SGESE, HHERR. [A] suggesting e, JEE5CMIAT, FFEECR, MONIEREZE.
20.
A] Eventually & )5, &%

[
[B]
[C]
[

[
[
[
[

]
]

[
[B] Consequently % )i, %%
[C] Similarly [a]#£3, FHCIH
[D] Conversely #H 5z

13



[%%] [C]

[ 5] AEZE X R+ BT

[f#T] LOCRE) 7RG, A RREHEWRNE", J5XCOURE 7 RKX—47 4 ] MO 14,
il e A R R 2 [F — AP 0L, o A — B BARRYZEE KX & . [A] Eventually HI[B] Consequently, Bt
4579 EE,  [D] Conversely Fn“tife”, HA [C] Similarly“[dlFEL”, #5765 LN CGEE, R IEHLII.
=. &3CEE

WA O L 2 P AU E— It TR Bz gl SR, RS N RO, (H2
SETTRENT B AR LA S M. SRR RE A O AL A T RE A B A B, Inpub R AR R, Hi2H
TREMRMELERE, P— KR A R SRR RO B M —FE, 4B Rk BE M iAl.

F5 b, GHEEA R AR R RN HEEAR, KBARES THRPPOR. BAE 20 A 30 448, A
MR, SKBEREHORILI, TR Z R WLP 3K ) T ARPEEFRAIR I ok 45 205,

AR B A S AT RE A B T ZALOBEEHOIRAS . B2, KX —AT ARIBAR ] fE5 [ A HAt B =i B
RN, AT NI 4IRS . AR — NS EEE, AT RSB T 3R TR, 19 KA
WLRAEH, AR SN, 12 P R S A 2815364

RSP Z BT 3, A USRI 42 N ROV S5 R . 75 1988 4F A1 B — T SL it 53,
TR 5 2 AR R 2 A 2 D B AA 220 BV R v SR G S ) P W — S 2 —— X ] DA (R 5 s A
W s e A — S B DA A —FPIH A R RN . RS0 SRR S LAY i S USR5 JE i A K R 1l
WSV B, IXRIIRE T RER S, ARG LR . S, REX—47 R ] DA
btz

Section II Reading Comprehension

Part A
Text 1
—. SCEB G
AR ET ARG, RESZ VG, W H 2007 4F 9 H Commentary H{)—f5 3 Selling Classical Music,
SCEAE . B R AR AR B ARV E R AT Alan Gilbert {E N E IR AT RAEEITE R RY . H
PUBs, fEERIIDN Gilbert B, HRE T ER2ATHARX —W . N TREmEEm Iy, %e—B, F
Hik—L R H OISR AL,
—. BT
2L SCEE S —BeIRATRI DASHL, 35 KA A A .
[AJFEEHET
[BI5EMEE
[CIi5-2IFrE
[D]5 kA7

[EX] C

[%5 5] AN

[ FAR ) AR BT 0] DARE (v 3| SCEE 2 — B 5 — /) “For the most part, the response has been favorable, to say the least.
“Hooray! At last!”, H /)" Ay favorable il Hooray "I, AATIRF X —{L A g [ml B 2R ARG, R C 2 1R
=
I A, B, D#ARFEIFICER.
22 LGP RINHE RN RS 2 .

14



AV Y
Bl R
CHEASZHLY
DA A 41

[#%%] B

[ 5] FE4y

AR ] AR T, P DAE (o7 3 SCRE A B Ey P JE (Tommasini) X # R1A%E (Gilbert) J3E  an unpretentious
musician with no air of the formidable conductor about him”, ] HIFE L 7 Je %t 5 /R4 I PR 2 unpretentious £l
with no air of the formidable conductor about him, H: "' unpretentious & “ AN, A B IHEFr & ERY”, with no
air of the formidable conductor about him, = HEUZ Ml A FEFEZABFIRAR . o AHHERYTH”, PUA LI,
ST B st bz,
VeI A, C. DFESCHERAREIMAE, SR .

[#M3E] unpretentious, H un ({H:ERHIZE) Fil pretentious ¥ %, % 4:7F 5| pretentious A PAKE %] pretend (1235, {E
).
23 NEE N NI & R0 G .
[A1ZH T IR 2
[BIHEZA K2 B AP B 5% i
[CI1Z R T I F ryFp e
[DI= i 7 AR RN

[#X] D

(%] HmH

AR ) A 2% A VR 0 T 7 AR 2 BT ) B e 3 L L SR VU BT S AR B $2 81, devoted concertgoers TAH 5%
AR IS FH, (HAEE AN devoted concertgoers are missing the point(Pl37 15 Ak 2 FE T 18 Bl 2 15 A V)
FE) ittt I EAEERW A, 1EE AN These recordings are cheap, available everywhere, and very
often much higher in artistic quality than today’s live performances, Bl EEH. %53, Hilw SRS
HORRA TR EARKIE. D 63w B 11128 %) devoted concertgoers HEVL, HUNIERIEE.
JSC S8 $2% These recordings are cheap, {HiX@/EEBIFE L, CEEHRIEENE RS EHGBREE Z A0 7 M5 3%
AP, BEHERR AL B BRI A TS /B X T devoted concertgoers AN, KikiE, H-5F 0 devoted
concertgoers [ iR Devoted concertgoers who reply that recordings are no substitute for live performance .. fF-fF %
Ze. BEWC JESOE A RS,
24, AR CE, NP R TIE F BigiA 2 IE R Y ?
[A EMFERE AT SR TIRIAE K.
[BIRARTR A 2 st REAS 2 ixX SEnE -,
[CIEANTA B T4 & AR i ot .
[DIEAT A ARG IR .

[#%] B

[ 5] HEFHMT

[T VRS T, W DAE LB SCEESR U By . MEE DU B2 — ] “These recordings are cheap, available everywhere...”
5 DY B i J5— /) “the widespread availability of such recordings has thus brought ....”fE 25 5 i Wt H %63 [B] They

are easily accessible to the general public( K AR 2 5L HEAS )X SLIE F ) M IE B .,
15
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FH 5 DU B2 — ] “These recordings are cheap...very often much higher in artistic quality than today’s live
performances” F] JIZEIH A JREE AT, SCHIRE“IXLENE ke ARAR, BEAL T DASER), il HAE ZA N B A E
TIPSR, FEA RV MBI IR & 7 & AR, #OREERE C. B3 D R 48%t, Joyh M
fEH .

25 AT ARAARFAE IR S0 2 AT P gV o

[AIPRSERY

[BIFEi #E Y

[CIA{FLRY

[DIERRAY

[#X] A

[%A] WRAE

[ VR, v DAE L8 S i o — B, R i Jo = /A)32 2, “But what will be the nature of that difference?
Merely expanding the orchestra’s repertoire will not be enough. If Gilbert and the Philharmonic are to succeed, they
must first change the relationship between America’s oldest orchestra and the new audience ithopes to attract.”fl i &
YEE I “Gilbert 55 QA IR SEBASCR BN T TZ R H, X2 AMERY”, “Gilbert F1 the Philharmonic %
RS, B — e, ] A AR Gilbert TEARMSAT AR FRIME . #5 A HIERE .

HEI B H1 C I T, D AFFEHIR, EE AR HABIA R N AR RN, SRR,

=. KR

1. Even Tommasini, who had advocated Gilbert’s appointment in the Times, calls him “an unpretentious musician with
no air of the formidable conductor about him.”

[###7] A1 3T Tommasini calls him an unpretentious musician; who 5| 5% /E 18 M A& 3218 Tommasini;
calls ZIEiESNA, J5HE A 5IE him (2iE) il an unpretentious musician (EiEAMNEIE) 5 with 5] S/ A%
1E-1&1ffi musician,

(3] E27E (FELR) FRCGHFSE KAt S8 R # AR R “— R Z oI S N .
I E AR,

2. As a description of the next music director of an orchestra that hashitherto been led by musicians like Gustav Mahler
and Pierre Boulez, that seems likely to have struck at least some7imesreaders as faint praise.

[f#4r) A)FET: that seems likely to..., 7] F F-if that ZF5/~ 11, $5/C“Tommasini calls him an unpretentious
musician”, As a description of the next music director of an orchestra that has hitherto been led by musicians like
Gustav Mahler and Pierre Boulez &/ i) 1EEA) FHPIRIE ., 4] that 5] S iBMAT], 1&4HE4E 710 an orchestra,

[3C] HRMARRAR S AR s - TH M B R IR AR 26 2 I T = AR AR ML X R 2 S — 4648, 2/
1E (FRIE AR ) BEHICRR R AT .

3. For the time, attention, and money of the art-loving public, classical instrumentalists must compete not only with
opera houses, dance troupes, theater companies, and museums, but also with the recorded performances of the great
classical musicians of the 20" century.

[f#4F) 7)1 32T classical instrumentalists must compete; not only...but also... 4 F /N5 with 4515, For the
time, attention, and money of the art-loving public J&/1]FHJ H AR TE .

(3] 0 ARG AR AINR] . REM SR, S REZEZONCERRRRI e . S M] . S AF] . 1
PIETESr, T ELE ARG T 20 AR A ol BE SR 288 AR AR s e
1L B N RS R
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1. appointment n. {1y

2. favorable adj. F FIf), HEiFm), RUEFH)
3. advocate v. 3 F; n I AEPE
4. unpretentious adj. ANHAER)
5. formidable adj. & AL
6. hitherto adv. % H /i k Ik

7. conductor n. F§HEFR

8. faint adj. LAY

9. impressive adj.% N\ I IR ZI Y

10. composition n.Jx fil], fEE

11. bootup 2, B3l

12. devoted adj. AR, TREW), £0EEH

13. concertgoer n. HiRXIBREE, WA ERIMA

14. substitute n. FACm; v. AR, #L (for)

15. vibrant adj. FE3% G 7109

. &

2009 4F, A2)% SRR E B S B RMARHER T — R AR R, X —THE B E A B
BARAG R TG, 2R AT, REZEUW NGB SRR . DU EE TR i 3 R PFE KR Je - FE ST e HiE:
“UFI AT ARRIEET! .

Hg, X—EmZ DAL ANz, Hoh B — A R 2 R A R4 . EE 2 (R HR)
AR SRR R T SV e R PR R — R Z IO IR N . WO B IR, BURMARE R
FTHrE R ORI R T2 2 Ja il 502 SR SR, X2 N R348, 207EA S (FRIEM) ey
FGREGHIL IR .

IS, RAMEZ/RMOFERG R —AMRIIEER, MR —ANENRER. TSN Z, s
PR 2 AR & R AR, AR NETRIRZ], (EXTRORUL, A OB AR R 4 & R T O R T
RIRF A . REMAHEZ AT CD 48, BCEATH AN SR IR bl bR 80 2 sl i 2k

S SRR NS E R HAR SR, AR RA S SR AT, TS ZEAR
FUFE IR . R SRR, WS IR AR RIBE . SRR . AR WAIETE S, T HA B
ARLEsR T 20 AR BB AR I E IR R VR e e IXSEnE AR, FALFTDASKS), T HAE ZAR
IKHE F AR T SR BIA R, AL, WA T AR I E O B I RE R BT X SE0E . R, X AR
IRBIALERBESRAS, Zafegily il Rl ok T fE L.

ML SRR AT AT AR SR SR R BGR AR [l - 8 IR i R sl ELOG ST it B . 5 2R AEA
AT H 24O 228 T T Z 8 k3. WS SRR el B R, 5 RAFEA B8 1R 2 IR AR A R Y
A AET S AR B A 1 SRR . HX B AR BN E 2 U N AR s Z2 R i H 2 AN .
MR T AR SR R AR RIS S, s 20 1 e el 56 X — B i S 5% SR -5 AR B B AR 22 [ 5%
.

Text 2
—. SCEB G
AR H Business Week (( BV JET]Y) 2009 4F 11 H 5 H—fsf8H Top Managers Are Quitting, Without a New

Job By,
17



X SO EEYHETY AP B RN R e G, TSR 2 ek, 2R EMARNEM T
FRGF, SRACTEERR G, VEE AT TRXFME DR I R S FlBE . SCE Rl = BoR 2 2 deieid =X, 5ERA
McGee BEEF(1 511, BEMARHARZ S GebE, BASRESHPIL AR, 78 =BEha
g5 BUREIVENT, TAENSMZ, ARELSATEEE RN ARE, U mBX A ST tr, e
PR TAEXMEOEF IR, HA— &M AR FHRIImPA. SH AR TR, 18
FIEHN, BARE N ER L IR AT, NEE— A FPR S A 4,

—. T
26. McGee EAT BRI, MRS FRAFRHRIR A .
[A] gy, BRW
[B] R, FM
[Cl BFH.O01, BRE
[D] #pBhiR), (LR

[#%%] B

[ R] Sy

[fAr)] SCEE B A28, “When Liam McGee departed ..., his explanation was surprisingly straight up.”, H[l“24
Liam McGee B}, b B ARREHE F BRI % J5 SCHARHE AR IA$E S, “Rather than cloaking his exit in
the usual vague excuses, he came right out and said ...”, BI“fAS 25 B — 2450 i) DAk TR R i fth ity B9 BR, T
EEA T Y. B I frank S2 % 3 1 straight up”Fil“right out” ¥ [a] U, B DA IERE 2.,
A T A SC i B AR s E A RCE R T C g M “was very much my decision” WL IRWIR Y, ARELE;
D T2 LTk, (RS CEAR, A% he was leaving “to pursue my goal of running a company”, #J
WA ERAERFE P, A2ehshny.
27. RHEESE B, mOUE PR R B R 2
[A] A A B A7 () 2 5 HbAL
[B] flufi )77 2% H RN A TS
[ClfiT S EF S KRR ETK
[D] flufi TAER BT O H A5

[#%] D

[ 5] Sy

[AEAT] AR = A BN B IR AT BRI R . SCER8E B ek E, McGee BHRG IE AR E LB A AHFIT)
2H], MR EEREAN AL TR 5, B B 219 “to pursue my goal of running a company”. £ = /iR 3]
And McGee isn’t alone(‘Jt; McGee ;@2iX i L), FBHIEIR M McGee BEARZE B4 2 S MAEEEN g — g oL,
N2 R F)“. .. the No. 2 executives at Avon and American Express quit with the explanation that they were

looking for a CEO post”, Rl TEHLZ N MATA B i, BRI BALHEFR. § D TUNIERE SR,
31

A T financial status CH K42 Az; B WA reflect on their private life 52X} 3 77 reflect on what kind of company
he wanted to run i E i fiE; C WUZARYEEE —BeEIBCE /) BEAER I R e, ARZ AT AT DAYEWT S, A
YA TE G RO A A P PTRE T, ORI T SEFH S KRR EK.

28. VU B =471 “poached” fA AT AEHYS g .

[A] #75e ]

[B] 4 e ot
18



[C] B HR
[D] #B5 i

[HX] C

[% K] "R

[AAT] SEPUB ARz B OA), ZAE, BRSPS SR S IR AR D E A 2 F L. a3
FEl 1% O ieids . BT 3R] poached HIIAF1Z BX5E /) For years executives and headhunters have adhered
to the rule that the most attractive CEO candidates are the ones who must be poached, & JE 2“2 4 % 5B A A1
— HARFATIX— RN FA 1) CEO I Nk ......”, T 305 F R UEHTX S ULAT: T can’t think of a single
search I’ve done where a board has not instructed me to look at sitting CEOs first, 7 2 i3 223k MIARLEAEAT:
(%) CEO 334 \ik. I IRATHERTH be poached 1Y SCH BN, AHAZH BRI, i C WUIEREE.
CH H PR headhunters Fi1 search, to look at sitting CEOs first $24L T A P45 1EE .
AT, B IIE SUATFATESE. D IS SR .

[#hFE] FE iR —E ZE B L L2 MBI X R, A, 515258 AnFlhE,
29. A Je— BT DATEENT S
[A] i 250 0 AR AT T 0L
[B] = 8 A AR IEAE B W it B
[Cl M EAERE R,
[D] BRFFEGE AN T 274

[HX] A

(%] HmH

[fBAr) 2 B5E /)33, The financial crisis has made it more acceptable to be between jobs or to leave a bad one,
B SR ATEA Z 332 5 SR — Oy RERE ) TAE . JeTs | — Sk 3G — 2P X — WA,
WUt ARG R WA A RAEBIAE AL B4, (R — R W C 29 IREiE 1. IRz 8 5 K105 A
FEA RIS R AE A ERARI . T A ZXF 3CH1“The traditional rule was it’s safer to say where you are, but
that’s been fundamentally inverted”f%)[F] S &4,
VeI B 23 1Y loyalty — i@ i SO TIMRE, A RAEE KI5 < A2 [/ — Ml . 265 B 2R 4E
ZBE AR, (B RS SO, I D 5 A B A% OME B
30. NAMIRI B A VR SCER R AR ?
[A]CEO fi1: B&FEA 152
[B] CEO fi]: —#m] |2
[C] =B THERA B LAERIE O T FF R
[D] BT TR ME— 2%

[HX] C

[ZK] EERE

[##MT] A SCPA Liam McGee HYBCRHSk, MBI RERRY A =CARE 2R, PIRGHRE] TR, S5 BedksiR
|, McGee 7ERA WEFHAMAIE DL T BT, X4 TS ASRRE, [FM—F, SR Rn R ek
BB E bR, =B, SETTE SRR R A IS O T BkE . SR B KR R A m UL
RIGEFHRELTH) TS HIMEE. B HBORENEA T/EMBMER S E T B 2RI B IR, 2N
B 4 AT 5 e 52 0\ B RE — MRG0 TAE . SCRE—EAE R — A R m S TR G -2 808 AR,

I

il

Pax
i3
Pax
i3
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W C HIERETZE. U “MceGee leaving without a position lined up, deputy chiefs may be more willing to make the
jump without a net, to quit a position to look for a better one, jump without a job”#£F B & X~ 2481,
SRR M CEO TRk RS, e A AREME SCR T 5 260 B RTEZ, ABEMERSSUBL Ly 26500 D K
WXy, ANRERCNCE TR,
=. KR
1. Within two weeks, he was talking for the first time with the board of Hartford Financial Services Group, which
named him CEO and chairman on September 29.

[##47] 5)FT: he was talking with the board, which 5|55 1EMA], J&fTiA 2 the board of Hartford Financial
Services Group.

() W2, MUl SRR fEem s A M EE ST TERSKR, HT 9 A 29 HEdEa %A
W K A% CEO.
2. As boards scrutinize succession plans in response to shareholder pressure, executives who don’t get the nod also may
wish to move on.

[##4r)] B)F 3T executives may wish to move on, as 5| I[EPIRIEMMA), who 5] FEEMAJ. in response to
N TR, MR, get the nod N “Hikd, 1RE|VFAT”,

(3] UEF O T BRI SRR, AR SER AT E R AT RES BT,
3. For years executives and headhunters have adhered to the rule that the most attractive CEO candidates are the ones

who must bepoached.
[f###7) &) 73T executives and headhunters have adhered to the rule. that 5| S[@ &M 4], who 5| SETEM

A,

(3] 24K, mENE AN —E0: HA 5] ) CEO Rk g ARt — e Bz R A
4. I can’t think of a single search I’ve done where a board has not instructed me to look at sitting CEOs first.

[##47] 5] FET: 1can’t think of a single search, search JSTRIER T AN E1EMA], — 24 T which /2 that
)€ T8 M) Dve done, — 4~/ where 5| AU ETEMNA], 181 a single search, AN, %) &AW ER E 45,
LA E S

(3] WA — T, HELAREORIE S MIBLEAEAL ) CEO HF- 4R A1k,
1L B N RS R
L. cloak n. X, =}-4%; i v. fEs, i
2. vague adj. ERARY), REIRARY, BOEIRY
3. scrutinize vt. {74, FEH
4. turbulent adj. ZFHY, TRELHY; WM, TR
S.cloudn. =, zARYy; BIS v. s, MW FEIARE, (EROH
6. deputy n. F|F, fCEEA
7.abound v. REFFTE, T, &T
8. adhere v. Zifff, FffE; BRHF, IR
9.poach v. /K& (RAMAHIHFEEH): R, 5

h, EX8EF
% Liam McGee T-/\ ek 1R EMRATEARI;, Al i A Re T SORIH A (B A5 Bh— 2ui5
PRGN I A B R, T2 B S A 2 B ABS U THESR HE R AR &8 —FKAF]7.
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McGee Ff, “AHEMHCHETZME CHE”. WRZHN, MlE k- SarHEfEe ks A niER ot
ITLW, HT 9 H 29 H¥EAr iz A mInES K 3 CEO,
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1. The way consumers now approach the process of making purchase decisions means that marketing’s impact stems

— /o

from a broadrange of factors beyond conventional paid media.

[f##7 )] F 32T : The way means that...; that 5| H2 =g M), H 3T & marketing’s impact stems from a broad
range of factors; consumers now approach the process of making purchase decisions 5&44 1% 5|57 in which # & 15
M), B i the way.
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2. The same dramatic technological changes that have provided marketers with more (and more diverse)
communications choices have also increased the risk that passionate consumers will voice their opinions in quicker,
more visible, and much more damaging ways.

[##4r) )3T The same dramatic technological changes have also increased the risk; 2f—> that 5] S EiHM
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3. Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a relatively
quick and well-orchestrated social-media response campaign, which included efforts to engage with consumers directly
on sites such as Twitter and the social-news site Digg.

[#E#r) A1) 7T Toyota Motor alleviated some of the damage; /MAlJH1E from... DA KA MiA)4EE with. . . VRIRE,
& 115 1A] alleviated; which 5| & 1EMA], B1f campaign; ANER to engage with.. )5 & EiE, &1 efforts,

(3] Biltn, A4FReempie, S HRAAEE BT, BuErT IR St RS O 2R A S AR A 1] B35 51,
BUAEAE Twitter FIAL2H7IH P v Digg 55 WIuh L5207 HIEAOR, HA WA 1 EHLE ik,

M., Ll 5B

1. leverage v.#I /], M nALAAEM; TB, Jii, Wy
2. stand-alone i1 37 [

3. allegation n.Wr 5 HIA; HFE; F3K

4. boycott v. B & 1%

5. alleviate v.Ji%%; S

6. well-orchestrated A5.L¥EFERT, A0 ZHERY

T, &3HF

23



Wk, A2 siloRZ 2 TR E AR R BOEN, SRR T, R A SRR S 2
RGN BRI RN T2, S RIVESIFH A TRZE AR AT AR . R Ay f i I e
AHE AR P e AL, IR E I S 2 A B E T AR B AR, Jd i i R4 Rk
T P A i A R R A5 S . BAERATY 9 (U W S g i 7 3K, ERE TS E B R D iR B T 4ef) 2
BHAZ M ARZ R

“RF BTN H A IR DR A RIS R AR, TR B ABUA, BRI /E 2 e
IR AN, EAERLEEOUN, RIRH A BT R AN 7 — R KA Sk, BN, W rRyss EHw
B H R 52 ] FNTRR AR A E SO IR AR IR S A ATLAL 23 4y B R BB AT THY A 28 Bl
TR TR HA R, FOTHEXMEIRNIRIGE, EHAERER, A2 2w LA S5 BRI Y 1y 46 e
INSE5Y), ZIToEER, BB, BN, sRA A FieIE 1M BabyCenter———Mliar 23 B R BEA
T, AR IR DA EAME L BT AR R B TR RIS, AR ZOR B R M Y
SEHFREREMAIEFEZM, 1EATFH VLS AL G E S E S TR BCE MERE R, A BT RAH KA
RIA=0DE Daiih =

ERMBAZ O ESERME TaEEL (GOPET8) Wiy, (AR g 2 shn
e T ADATE bR, R A HA I SRR TR RIR . XA SRR AR G S AR NI A B — b
VO EGESIOE P HABBIRECE O T TR, T L A R R S A A S PR, i,
FEAZ 2 ] P IEAE MR B XA 52 AT T DASE b= Bk A T o) B AR ) Aol T .

WNASE LR EIE, X LS B B 2 2 it NIk R AR, IS STt 8 w2
XA OLS, BBGH A TRV A SN BCE RS, 27> i Zeie /5 T (BOlZB=ER) . fila,
AARRLEIR, FERELER WG, AT TR S RS ORI W 5 S, ALETE Twitter
FIAL 2B Wl Digg SE M 5% P TEREAOR, AR T LR SR K.

Text 4
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Baby: Parenthood the condition, not the TV show sucks. Or so everyone keeps saying.
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1. Unhappy parents rarely are provoked to wonder if they shouldn’t have had kids, but unhappy childless folks are
bothered with the message that children are the single most important thing in the world: obviously their misery must be a
direct result of the gaping baby-size holes in their lives.

[fbr] A0S but EREMFHINE A4). H— 343 T~ Unhappy parents rarely are provoked to ..., if 5| 312
wonder B E=IEMNT]; 25 A3 AR 34 unhappy childless folks are bothered with..., that 5|5/ & message A ]
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2. But it’s interesting to wonder if the images we see every week of stress-free, happiness-enhancing parenthood aren’t in
some small, subconscious way contributing to our own dissatisfactions with the actual experience, in the same way that a
small part of us hoped getting “the Rachel” might make us look just a little bit like Jennifer Aniston.
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Rachel” might make us look just a little bit like Jennifer Aniston A hope B ZEiEMA], 4W% T that,

[FESCHER A2, FA TS BERR: g AT RZE AAf @ i B Btk "Rachel MIAZFFHIBLSE SR - 24
YR —F, 438 IS BRI BA H )  SERIE RS AN CEHER, MERBCA TOE S 2k
I E BB E TR AN (G e sh- 2R, SEEE 4% Lol 5y, B SRR (8 AGE ) Btk "Rachel
EE) .
1L B N RS R
1. insightful a. G RZ AR, &AHIRZEIIW
2. alleviate v. Jil%%, Sl
3. provocative a. JIBL, Pk, PhiEr
4. crushingly ad. FEHHE, W, 2IRH
5. dampen v. 41, fE{HTE, FEEHE

—=

6. gratification n. {75, BNl

26



7. celebrityn. 4 N, A
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46) Allen’s contribution was to take an assumption we all share - that because we are not robots we therefore control
our thoughts - and reveal its erroneous nature.
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47) While we may be able to sustain the illusion of control through the conscious mind alone, in reality we are
continually faced with a question: “Why cannot I make myself do this or achieve that? ”

[ A1 iERE AL, MIARLE R

[t A — AN EmE Ah). A F 3T R: we are faced with a question. While we may be able to sustain the
illusion of control through the conscious mind alone 42 while 5| S iEARIEMNA], 5 EAMBA R, RIFINL
B R ) B T R, S SR, 35 [1E“Why cannot [ make myself do this or achieve that? 77,
MEMYT question BNZE, THRE_ LAY TRIGHEMNA), BIEESMSZA AT, BHESEIH,

[ ]conscious mind “Y2 350 (BIAZIRAGELE) 7, be faced with B} B 1 GE S BB A L3 “TilG . 1a
%1, achieve “SEAN, SLFL”; sustain the illusion “HEFFZ)0E, ZERFEEAE, 4ER4EW”; make oneself do“ib3E AN HE
AR,

48) This seems a justification for neglect of those in need, and a rationalization of exploitation, of the superiority of

those at the top and the inferiority of those at the bottom.

[F &) oI, NisEfE e g, RinEa

[fEAT) fajeah), A =1 b3 A& 7458 This seems a justification and a rationalization, /1)1 Ff#) and Jf] K i4:4%
TR Ay, HEAET ) B ) — S0 Ji D) m] 4] KT a justification F11 a rationalization 27141 5¢ %, the superiority of those
at the top A/l the inferiority of those at the bottom J& 3131 56 £, ) F 1] 1A AL This seems a justification for neglect of

those in need, and (this seems) a rationalization of exploitation, (a rationalization) of the superiority of those at the top
and (a rationalization of ) the inferiority of those at the bottom, 4|45 1% for neglect of those in need 1F )5 B € 1515

Tfii justification; of exploitation, of the superiority £/(of) the inferiority 43 B4 5 & 7€ 1515 i rationalization; of those
in need 1F Ji5 & E 1512/ neglect, of those at the top fil of those at the bottom 4} 51| {&1ffi the superiority £l the
inferiority, 71iA]%5 1% in need. at the top F/ at the bottom 43 HIME i H Hi 1 ) those, This 3 nftia, etk
FiE, N TEEAANE SCHEIRTEMRT, AT DAEACTRLA R, IR SCAME AR, This #5848 _L—/4]f9 contention, A
AT DA AR S Ry X gt i s BV

[iRNC] $ii% 4% 17 justification, neglect Fil rationalization Ji X 23 B~ “HEF“ ZA0 A& HRAL,  BHPER AT DRI
FACDUER) IR, R ARRE A R s AT RS those inneed,  those at the
top I those at the bottom F/RE—KN, Al FIFEMFLHE (FFEIHIRIN) "t EE2AREH AL 2RZEANRE
exploitation 7£ S H K “EIH”;  superiority £l inferiority 7£ 3CH ] 4353 Ry O 8 A1 B g,

are unlikely to begin a conscious effort to escape from our situation.

[ 5] o045, wahat, SFARRIEMR, =il

[##tr) E&4). A F3ETH: circumstances seem to be designed to..., and we are unlikely to begin..., if 5|54
PRIRTENA], AR E T that 51 FRYEEMG], M feel AT,

[73L] be designed to do (&} for something) <> (AN HAM TR, &I, “H 7T bring out =4, fifi......
7R HE”, bring out the best in sb. FR“ KR /NI NBIFHY—T0”, 51 N WK BRIITERE™; (be) wronged B
ToBRHISFF, WAL, EZAR.
50) The upside is the possibilities contained in knowing that everything is up to us; where before we were experts in

the array of limitations, now we become authorities of what is possible.

(5 &) FEoait, RiENF, ZEMG, 12 iasEis
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[fEAr) AA) & A SR F9) 324) . 324) 1 321K The upside is the pos51b1ht1es F4]2 EFH we
become authorities, 3741|4515 contained in knowing that everything is up to us fi{{i5 & E 1512 i possibilities, H:
Hri £ that N AJ knowing Y EEE ., where 5 il P RiEMA], FIR“EIR, REE”. whatis p0551ble A viA of
R, ZNEEHE authorities, where 51 F:RLEAIRIE N FITERIFEMGER, LA I H] 3R] before 1
now FXT LR AR .

[FRIC) upside (FEALJRMIAY) HFH9—E, 1EM”; beupto “Hi...... HeiE;s BF;  array of limitations*— 22371
HIRIBRYE, AR RIFRYE”; authorities kgl (At) , 4J&”

—. &EF

T SRR G CRURAR MBI #%E’Ji‘iﬁ CEINETSmAE”, B TR NTEERS S
78 JXZIKJI%FT”?”’TET E&*&Eﬂﬁﬁ* DR

46) I A AE 4 H CLURLEAD X — VAR R, IR THE

IRPE. Iﬁﬁ%é&ﬁj\%‘[ﬁ%jﬂ i%ﬂl%fﬁ o1 B, FJ?M?MI]%%JTM AR ROR Tt IXAELAK, FRAT

Tﬁﬂﬁiﬂ*ﬁﬁ’JTU\mi‘T~# %ﬁ'ﬁ e %jﬂ **i1}3$ﬂ51”~1‘$ A @Zsfﬂﬂﬁjﬂ 47) R”";?MHWFTM

HI T HIRCEA — AR RS, RS UL TR A 2 AT, 23T
TEAJF . ARBU B2 RO AR VE R — N A2 SME A &, VRARIRIFAS, 2 Ay 7. 3
PRI B2 B

X{AH’JL~ZIKJFJZFJ?M;‘£% iﬁ%ﬁlf?%*ﬁ%ﬂTL#HﬁXﬁ'ﬁ ﬂiiTmiél_J\ﬁ’ﬁmi&%/Tj\ 48)

ﬁkﬁ'ﬁ LM?mXTJX/I\@l”Zﬁ ﬁEI’J%#FfiﬁT t*ﬁlﬂﬂ F‘ 3&/8%/ W, %Bjﬂkﬂﬁﬁik?mfﬁT ﬁ%%

E’JmA ﬂn%k%%&ﬁﬁﬁ%%ﬂaﬂ F‘H%EE’J %B/A\A%’é?}ﬂ A H EM%&;F 49) i bt A D FRA
i 1% Z ” i 5% 112N HAbEE. A, RZ
%Iﬂﬂ’ﬁ’%ﬁﬁﬁﬁ El ﬁEH’J i{ﬁﬂﬂ %1£1£E~Akfkﬂﬁ )
f/‘EI’JJI%EF'TE@J XT?&“MEI’JIMJ( &ﬂ]ﬁﬁEJﬂ%?EEﬁ'ﬁT Bk?/ﬁ\ﬁﬁ)\ ROR TR, 50) H
=1 Al fE -
Section I1I Writing
Part A
—. HEER

W I SO BORZE A D) R IEREM . S = IS A B F R E 1.

AR FZ R HERF AR b R — TR, IO 2 ) . B E R E BT BEME (a
friend) , HfEFHW (recommend one of your favorite movies) , fE{4: /KM% (reasons for your recommendation) ,
e R R A 2P T R

MR EATCA A =BT, BB, EEAMIERE, T HE H B, ATRAGESE I A
TEFAR BRI . 25 BN ), I 2~3 D J5TH AR Z B DA I TR 2 Y D P R 550 By,
—EEHTH AR, WHNEMZEH, WESEHEIIZREESE, AT IEEY ], FRHEE T EEm
SARERBER T ERAHHEAEESSE. BB, FRIERE, HhENE, a8 5Hhe,

MBS A E, X BN, BT A, (EiEEES, DURBIRIN A
A FAITER .
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—. BFEX
Dear Tom,
I am writing, without hesitation, to share one of my favorite movies,Forest Gump, with you, which is not only
conducive to your study, but also beneficial to your life.
For one thing, the beautiful language in this original English movie may contribute to your study of English in
listening, speaking, reading and writing. For another thing, the profound cultural elements implicit in the scene will
equip you with foreign cultural background and, above all, enrich your daily life.
Would you like to see this movie after my recommendation? Remember to tell me your opinion about the movie. |
am looking forward to your early reply.
Yours,
Li Ming

=. By

H =BaUZ2 K, G EH, EEEEE, SR, BRI,

F—B, RS ENHREFEE . FEIFA B AR

I am writing to you to recommend ... for ...

I take great pleasure in recommending to you ... as ...

BB, R A R A

On the one hand,...On the other hand,.. M\ A JER ... ;

BB, HUCHEN, B ERIE. R AR

I am convinced that you are willing to see this movie after my enthusiastic recommendation.

Part B

—. HEER

ARWKRAE SN R K —HIT R RIER IR, PREEIETE 1991 4. 1999 4FDAK 2000 4FHRE 227% 1,
Pt DA B2 AR R VPR A . T H. 2010 4F5 AR S0 5 2002 SFB AR —5, HI, EEEIERA
IR X [l R AR R A 2 IR AR T A EE

SCECRHUE Y BA5H . SH—Bdid i, RN E—E 8 S TR, 5 EERA XA ER AR
5, —ITHAERRIEEE, —JrH, BSEMTERAE R, H—A) e DUBARRA EE, R I s
SCEMLR, PN R SCE R E], —Ber M. #F, 8/ =AR AT RmENE, NE—EEZH]
GER ARV, RIS MG, e — ARG, tn] DAXESE — R Tin] SO, R BRI RIFER].
o Bt LR RN . T RASE 2-3 A, SRR DO BRI, AT DR AR RN s
R BE S ERE R . o — B e Y Oy S el 1R
—. BFEX

The terrible scene depicted in the cartoon shows that some people in our life still lack the awareness of
environmental protection. The picture illustrates that two tourists are chatting and eating happily on a boat and casually
throwing their rubbish into the lake which is full of litter and waste. The drawing sets us thinking too much due to its
far-reaching influence.

Nowadays, though the awareness of protecting environment is being accepted by more and more people, we can
still see many unpleasant scenes especially in scenic spots. Why does this phenomenon arise? Many factors are
accounting for it. First and foremost, to some people, the consciousness of protecting environment is still not so strong.

They may not think it is a big deal to throw rubbish everywhere. In addition, the environmental management system
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isn’t so satisfying. For example, in some places there’re few regulations or the implementation is seldom performed
actually.

From what has been discussed above, it is urgent to take some effective and relative measures. In the first place,
we should continue to conduct more propaganda in communities and schools so as to let people realize the importance
of protecting environment. In the second, more rules should be made and carried out by the government to restrain the
conduction of destroying environment. People should work together to create clean and beautiful surroundings.
=. g
The terrible scene depicted in the cartoon shows that...The drawing sets us thinking too much due to ...

Many factors are accounting for ...

From what has been discussed above, it is urgent to...
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